Culture
“Even though I am free of the demands and expectations of everyone, I have voluntarily become a servant to any and all in order to reach a wide range of people:  religious, nonreligious, meticulous moralists, loose-living immoralists, the defeated, the demoralized – whoever.  I didn’t take on their way of life.  I kept my bearing in Christ – but I entered their world and tried to experience things from their point of view.  I’ve become just about every sort of servant there is in my attempts to lead those I meet into a God-saved life.  I did all this because of the Message.”

I Corinthians 9:19-21
· Definitions:

· A set of ___________, ___________ and ___________ of a particular individual or group

· The inside of the C5 framework where personality, systems, communication, etc. function

· It answers the questions:

· Who do I have ___________ to serve?

· Who do I have a ___________ to serve?

· ________________ do I fit best to serve?

· It’s the individual’s / organization’s “way” of getting things done

· Synonyms:

· ___         ________
· Context

· __          _________
· Personality
· ____          _______
· Style / Brand
· Observations:

· In a recent job satisfaction survey, importance of geographic “Culture” revealed that people living in New York, New Jersey, Pennsylvania and Michigan are the most disgruntled while people living in Montana, Idaho, Wyoming, Utah, Colorado, Arizona & New Mexico were most likely to whistle while they work

· Societal “Culture” is revealed in “Outliers” by Malcolm Gladwell who notes Asian kids stick with a problem an average of 20 minutes vs. 20 seconds for American kids

· Every organization / family has a corporate culture and a number of subcultures

· Culture is the primary driver of __________                                   _
· Culture can be changed, but is very difficult

· Tools (resources, instruments, indicators, ways) to define CULTURE:

· ___________ Profile, Myers-Briggs Type Indicator (MBTI), 

· Socio-Economic (Personal Brand / Image / Style)

· Generational / Ethnic / Geographical

· Educational / Religious / Political

· ___________ Trips
